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DESCRIPTION



JOB TITLE: Member Engagement Coordinator
REPORTING TO: Digital Marketing & Content Specialist
DEPARTMENT: Communications & Engagement
LOCATION: Any YWCA location across the country 

THE ROLE: The Member Engagement Coordinator is responsible for leading YWCA’s digital member community to ensure the success of our YeS 2026 strategy. The role is the first point of contact for incoming and prospective Cyber Feminist (CBF) members and will deliver member care and engagement initiatives to grow and enhance the member experience nationally. The role works cross-functionally and creatively with Marketing, Communications and Advocacy team members to galvanise membership to advocate for young women and women’s housing, support services and systems change.

The role will work collaboratively across the Communications & Engagement team to engage CBF members in Advocacy Activation Points (AAP’s) and Advocacy Activation Opportunities (AAO’s) and project manage the groups logistics. 

[bookmark: _Hlk71534343]YWCA VISION: A future where gender equality is a reality.

YWCA PURPOSE: Making young women’s leadership and women’s housing our priority for gender equity in Australia.

It is a requirement that the job holder fully complies with, promotes and lives 

YWCA’s Core Values:
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FEMINISM      INCLUSION      EXCELLENCE      INNOVATION       INTEGRITY


KEY RESPONSIBILITIES

· Communicate the value of membership, our YeS 2026 strategy and the impact we deliver to existing and potential members in order to create a vibrant and connected digital CBF community.
· Responsible for CBF member care and logistics, including onboarding and database management ensuring the accuracy of member data and reporting.
· Work with the Communications & Engagement team to play a key role in the development and implementation of CBF member acquisition and engagement campaigns. 
· Amplify the voices of CBF members, undertaking digital advocacy campaigns to raise awareness and influence systemic change for effective housing pathways and social support
· Contribute to and promote safe work practices that are consistent with YWCA’s policies and comply with WH&S legislation and ensure strategies are in place to monitor and support individual and team wellbeing
· Promote and actively support a safe and inclusive working environment that celebrates everyone’s uniqueness, including their race, gender identity, age, disability, religion, ethnicity, sexual orientation, and experiences.  
· Undertake other tasks as assigned by the Digital Marketing & Content Specialist

QUALIFICATIONS, EXPERIENCE AND ATTITUDE


1. Tertiary qualification or related experience in fields related to communications, advocacy, government relations, or policy development.
2. 2+ years of experience in a membership, advocacy and / or stakeholder engagement role.
3. Proven track-record in delivering impactful and effective community engagement and / or membership engagement.
4. Demonstrated experience in developing and promoting quality content for a digital audience.
5. Aptitude to work on multiple projects and priorities.
6. Proven ability to motivate and influence others towards common organisational outcomes.
7. Understanding of digital engagement platforms e.g. Slack.
8. Demonstrated positive attitude with the ability to adapt to changing priorities. 
9. Excellent creative, written, desktop publishing and organisational skills. 
10. A demonstrated passion for social change, results focused, self-motivated and a self-starter who goes above and beyond. 
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