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SENIOR DIGITAL EDITOR - SBS AUDIO & LANGUAGE CONTENT (ALC)
DUTY STATEMENT


Audio & language Division – Sydney
[bookmark: _GoBack]Fulltime 

Reports to:  Zoe Sainsbury (Digital Managing Editor)
Supervises: 
[bookmark: Text7]
Reporting to the Digital Managing Editor, the Senior Digital Editor is a newly created position that will play an important role in editing and coordinating digital content across the South Asian languages in ALC (Audio, Languages and Content) division. This role will be the digital lynchpin between the language teams, the digital content team and SBS News; coordinating daily news content production and projects between the three. The Senior Digital Editor will also work closely with the group Program Manager and relevant Executive Producers for the South Asian Languages to ensure the digital strategy is on track to meet set KPIs. 

With at least two years’ in a leading editorial role, the candidate will have a track record in managing and editing engaging, shareable content that grows audiences. They will have in-depth knowledge of social media strategy, world news and current affairs. 

The Senior Digital Editor is responsible for undertaking their work in a way that reflects SBS’s Charter, Vision and Values, fosters a positive and proactive work environment, and complies with SBS’s policies, procedures and practices. 


· Key duties, skills and competencies



Management and Digital Editorial content 

1. Working with the Program Manager, Executive Producers and digital content producers from the South Asian Languages - and the Digital Managing Editor (ALC), plan and manage daily digital news content and manage distribution across the programs to meet KPIs.

2. Work with SBS News to coordinate the execution of exclusive stories breaking within South Asian Language communities across the network. This process will require a high level of collaboration between managers and teams and the right candidate needs to have experience designing and managing editorial workflows to bring fresh coordination ideas to the table.

3. Assign and sub-edit articles, including daily news, digitally-funded and commissioned content. High level of English and digital journalism skills required to ensure content is accurate, fair and balanced and socially engaging to boost traffic for the SBS Language programs.

4. Work with the ALC Digital and SBS Social teams to identify, develop and amplify SBS Radio exclusive stories across all SBS content platforms. 

5. Be the lead digital specialist for the South Asian language program and assist team members with digital and social platform issues or knowledge gaps. Provide support to the digital content producers, to include coaching on best practice digital production and promotional techniques. 
6. Manage any social media ad campaigns to specified budgets for South Asian language specific projects; specifically Facebook ads. 

7. The Senior Digital Editor works across many teams: the program teams, the online team and with content producers across SBS and therefore must be a strong leader and a star collaborator. 
8. Work with the Digital Projects Producer to help manage communication strategies for SBS Radio’s key campaigns, for example, Lunar New Year, the World Cup and Eurovision.  
9. Use your expertise in SBS’ editorial codes and guidelines, copyright law and media ethics to provide quality feedback to language teams. 
10. Support, train and coach ALC broadcasters to develop their editorial, journalistic, digital and skills, assisting to develop their work by providing ongoing training and constructive feedback on a daily basis.  

Strategy 

1. The Senior Digital Editor is the digital lead for the South Asian language programs responsible for: editing news content, planning and assisting the execution of digital content projects, managing contributors and contributor budgets and working with the Digital Managing Editor to develop long term digital content strategy to grow audiences for each respective program. 

2. The Senior Digital Editor must be a master planner. Use tools like Slack or our in-house media management system to design and implement successful communication and planning strategies for the teams.  

3. The Senior Digital Editor must have advanced experience developing creative, multimedia, social strategy ideas to grow followers and deepen engagement in line with audience expectations and KPIs on Facebook and other relevant platforms. You will need to advise teams on how to roll out a story on different platforms and provide quality feedback. 

4. Use social and online statistics to provide feedback to the relevant language teams on their social, content and platform distribution strategies to grow audiences. Use analytics platforms: Omniture, Simply Measured, Google Analytics and native social media insights to inform your strategy, the Executive Producers and the digital direction of the team. 

5. Proactively seek opportunities to cross-promote all online content with other SBS brands, channels and content verticals. 

Technical 

6. CMS experience essential; basic html skills desired. 
7. Use cameras or phones/ipads to assist programs with the production of social video for the programs. Have a rich understanding of video content and visual storytelling to manage external video contributors. 
8. Intermediate Adobe Photoshop skills, Adobe Premiere/video editing skills required to assist teams in digital coverage. The ability to provide feedback on visual storytelling techniques is essential.  
9. Advanced knowledge of SEO and how to optimise content for search and social media, develop guides and train team members.  

10. Ensure all content projects are in-line with SBS Purpose & Values, Quality & Standards, deadlines and budget restrictions. 

Workplace Health & Safety

All employees are responsible for  Work Health & Safety, and must comply with SBS’s safety responsibilities as detailed in relevant Acts, Regulations, Standards, Codes of Practice and the SBS Safety Management System (SMS), including;
· Report all injuries & hazards immediately to your supervisor
· Work safely with consideration given to your co-workers according to your departments operational requirements

SELECTION CRITERIA
 
Criterion 1: SBS 

· As an SBS Team Member demonstrate a positive and enthusiastic understanding of SBS’s Purpose and Values and a commitment to a safe, secure and diverse workplace. 
· Demonstrate an understanding and alignment with SBS’s values and including an ability to contribute to a positive culture through: 
· Being a positive representative or advocate for SBS; 
· Constructive and appropriate interaction with others; 
· Adopting a can do/will do approach; and 
· Displaying a commitment to the team processes including OH & S, diversity and its work goals. 

Criterion 2: Editorial, Production and Strategy

· At least 2 years’ experience in a leading editorial role, editing digital news content; newsroom experience preferred. 
· A track record in managing and editing industry-leading, on-trend, engaging, and shareable content that speaks to existing audiences and reaches new audiences. Content type spans from text articles (podcasts, features, news, comment pieces), listicles, social video and multimedia interactives. 
· Advanced editorial skills (including writing, reporting, sub-editing copy) in English; ability to repurpose content in a creative way across a variety of platforms; a strong attention to detail and a deep understanding of audience expectations. 
· Exceptional knowledge and proven experience using social media and emerging technology to drive online content engagement and grow communities (audiences). 
· Knowledge of best practice of cross-media production techniques including new media usability principals to deliver content to the correct specifications. 
· Expertise in editorial codes and guidelines, copyright law and media ethics to provide quality feedback to language teams.

Criterion 3: Technical 

· Understanding of all web based tools and CMS experience essential.
· Experience using digital planning and production tools e.g. inews, slack, trello etc. 
· Demonstrated professional experience in managing all major social media platforms and technologies. Experience managing Facebook marketing campaigns desired.  
· Advanced understanding of SEO. 
· Intermediate Photoshop and basic html required. 
· Experience with video production and editing for social media. 

Date: January 2018
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