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Reports to: ALC Executive Producer

Supervises: No direct reports

Duty Statement

In collaboration with the Executive Producer, the Digital Content Producer is responsible for creating the digital editorial strategy for their relevant language group.  They are also responsible for the creation and strategic placement of digital content and the day to day moderation of relevant websites and social media platforms.  The content produced will be consistent with SBS Codes of Practice, Editorial Guidelines, established editorial strategy and other relevant standards and formats.  

Digital Content Producer Band 4 is also responsible for assisting the Executive Producer in monitoring digital content outputs produced by the wider team.  The Digital Content Producer plays an important role in the development of skills within the ALC team and in doing so assists SBS Radio in achieving audience growth and engagement targets.  

The Digital Content Producer is responsible for undertaking their work in a way that reflects SBS’s Charter, Vision and Values, fosters a positive and proactive work environment, and complies with SBS’s policies, procedures and practices.  The main tasks and responsibilities include:

Creation & management of online Content

1. Working with the Executive Producer and Managing Editor Online - Audio & Language Content, plan and execute digital content campaigns to align with the radio program, produce  daily online content to deepen audience engagement and meet KPIs.  To include, but not limited to, galleries, audio slide shows, polls, social video, articles, blogs etc.

1. Drive the program’s daily social media strategy. Plan and execute social content to build the relevant language program’s social community, deepen engagement and meet KPIs. Utilise social media platforms, specifically Facebook, Twitter, Instagram (and Weibo/WeChat if appropriate), plus YouTube and other emerging platforms to suit your target audience.




1. Work with the Online and Content teams to identify, develop and amplify SBS Radio exclusive stories across all SBS content platforms.  

1. As the lead online specialist within the relevant language program – content coach team members on the best practices for online and social platform content creation and distribution. Provide support to the on-air program teams, to include the promotion of podcasts and on-demand catch-up content and coaching on best practice online production and promotional techniques.

1. To be responsible for the daily management of the relevant language website, social media channels and any additional branded external channels as required.  Manage any social media ad campaigns to specified budgets; specifically Facebook ads.  

1. Manage, promote and moderate all forms of user generated language content for the relevant language team. The digital content producer works across many teams: the program team, online team and with content producers across SBS and therefore must be a star collaborator.  

1. Manage newsletters and other customer relationship management (CRM) based content as required.

1. Manage the daily quality control of all live online content, reporting editorial issues to the Executive Producer.

Strategy
1. The Digital Content Producer is the digital lead for the team and responsible for driving the daily digital content strategy. This includes: planning and executing digital content, managing the digital output of the team, managing contributors and a contributor budget and working with the Managing Editor Online to develop long term digital content campaigns.  

1. Demonstrated experience developing creative digital concepts to engage new followers. For example: using 3rd party platforms to create live social polls and producing live split-screen social videos.  

1. Identify and use new third party platforms to extend the reach of the relevant language program. 

1. Working with the Managing Editor Online, research and analyse social and online statistics to help inform the relevant language team with social, content and platform distribution strategies to grow audiences.  Use analytics platforms: Omniture, Simply Measured, Google Analytics and native social media insights to inform your strategy, your Executive Producer and the digital direction of the team. 

1. Proactively seek opportunities to cross-promote all online content with other SBS brands, channels and content verticals.

1. Attend regular editorial production meetings with the relevant language team as the online specialist and document content priorities and initiatives.

Technical
1. CMS experience essential; basic html skills desired.   
1. Use cameras or your phone/ipads to shoot and edit social video for the program. Have a rich understanding of video content and visual storytelling to manage external video contributors. 
1. Intermediate Adobe Photoshop skills essential, Adobe Premiere/video editing skills desired.   

1. Advanced knowledge of SEO and how to optimise content for search and social media..

1. Ensure all content projects are in-line with SBS Purpose & Values, Quality & Standards, deadlines and budget restrictions.

Occupational Health & Safety
1. Promote, implement compliance with and foster continued improvement of SBS’s Health and Safety Management system (SMS) within your operational areas. 


SELECTION CRITERIA
Criterion 1: SBS
1. As an SBS Team Member demonstrate a positive and enthusiastic understanding of SBS’s Purpose and Values and a commitment to a safe, secure and diverse workplace.  
1. Demonstrate an understanding and alignment with SBS’s values and including an ability to contribute to a positive culture through:
· Being a positive representative or advocate for SBS;
· Constructive and appropriate interaction with others;
· Adopting a can do/will do approach; and
· Displaying a commitment to the team processes including OH & S, diversity and its	work goals.

Criterion 2: Production
1. Demonstrated experience in producing online content, preferably within a radio, television or print/magazine environment. 
1. Exceptional knowledge and proven experience using social media and emerging technology to drive online content engagement and grow communities (audiences).
1. Knowledge of best practice of cross-media production techniques including new media usability principals to deliver content to the correct specifications.

Criterion 3: Technical
1. Understanding of all web based tools and experience using content management systems.
1. Demonstrate professional experience in managing all major social media platforms and technologies
1. Intermediate Photoshop and basic html required. CMS experience essential.
1. Experience with video production and editing for social media. 

Criterion 4: Communication and Organisation
1. Fluent in relevant language with well-developed written and oral communication skills.
1. Well-developed interpersonal skills and attention to detail.
1. Very good organisational skills with the ability to be flexible and manage competing priorities which have tight deadlines
1. Ability to work with and influence at all levels of the division so that content and ideas can be shared for the benefit of all SBS platforms.    

Date: July 2017
image2.jpeg
Locked Bag 028
Crows Nest NSW 1585 Australia

14 Herbert Street

Artarmon NSW 2064 Australia

T +61 (0) 2 9430 2828
W sbs.com.au
#SBSAustralia





image1.jpeg




